APPLICATIONS PER MARKETING CO-DIRECTORS 
ZUZANA ZECIKOVA + FEDERICA GRASSI

ZUZANA ZECIKOVA
I would like to apply for the position of Marketing Co-Director together with Federica Grassi given the fact that since November 2019 I have been active member of social media team for PWN Milan responsible for facebook content and big enthusiast about PWN activity and initiatives. 


By expertise I am HR professional and I see my biggest strength in communication, influencing and driving things forward. I speak English, French and Italian and I have been living so far in 3 different countries (Slovakia, Czech Republic and Italy). Even though  my background is not marketing, I was working a lot on the topic of employment branding in Red Bull which involved intensive cooperation with marketing team. In the last year I have been strongly involved in social media work at PWN Milan and I believe we have done a great step forward in many areas and we should continue this momentum. As part of my hobby I am collaborating with Milano based lifestyle web called Flawless Life Milano for which I write lifestyle connected articles as external contributor (https://flawless.life/en/contributor/zuzana-zecikova/) I have decided to apply for marketing co-director role because I believe like this I could have bigger impact on creating awareness and making difference in PWN.

In the area of marketing for our organisation I believe there are several crucial topics to tackle next year: 

· Keep engaged audience through our social media no matter how Covid situation will evolve (virtual or in-person) 
· Recruit more members and active followers for PWN Milan 
· Retain existing members and give them clear reason to keep their membership 
· Keep raising awareness of PWN and exciting wider audience to join our community 
· Get men more involved and drive change together with them in all areas 
https://www.linkedin.com/in/zuzana-zecikova/


FEDERICA GRASSI
SHORT BIO
Federica Grassi is a multilingual professional with experience in marketing, communication
and project management.
Her experience spans a number of industries, from Communication to Energy & Telecom to
the Pharmaceutical industry.
With a passion for languages (English, Spanish and French) and digital, Federica is a creative,
curious, people person, with an inclusive approach.
Social responsibility is core for Federica, as a means to make a difference in people’s lives
and, consequently, in the world. A volunteer for 15+ years in charities and associations, she
is an Empowerment, Diversity & Inclusion advocate.
Federica is an active Member of Professional Women’s Network since 2016, when she first
joined as a mentee and then she became a mentor to empower other professional women.
Now she also serves as PWN Social Media Manager.
PWN means a lot to her as it combines her passion for empowerment (for instance through
mentoring and other programs) and diversity with curiosity and continuous learning (i.e.
webinars,events), together with the chance to enrich her international professional network.
These elements made her a proud ambassador of PWN in her community.
MOTIVATION
I’d like to become a Board Member as I’d love to increase my active contribution to PWN as
an organization, making a difference and sharing an intersectional approach to diversity and
inclusion.
GOALS/VISION
My vision is based on my core values: to promote gender balance, diversity & inclusion and
focus on empowerment and development.
My goals can be summarized as follows:
· Developing a strategy based on the engagement of members (feeling like “ambassadors”), creating updated and dynamic social media contents.
· Working on a strategy that brings together senior and junior professionals, also considering the diversity in values and goals.
· Promoting a diversification of the events (for instance, planning both on-site events and webinars, learning the lessons of these difficult months) and including new themes, creating bridges with other associations involved in D&I with an intersectional approach.
· Retaining and attracting new members through target communication.
